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B2B PR brief template

e Give your background in bullet points: history and key milestones.

e What are your company’s mission, vision, and core values?

e What products or services does your company offer? Include a link
to your website.

e What are your short-term and long-term business objectives?
What's the company aiming to achieve in 12 months and in five
years?

e Are there any specific goals you want to achieve through PR
efforts?

e Who s your target audience for PR activities?

e What are their demographic profiles, interests and pain points?

e Are there any specific media outlets or influencers they follow?

e Are you already doing any PR activities? Give details if so.

¢ What channels or tactics have you used for PR previously, and how
well did they work?

e Have you faced any challenges or achieved big PR wins before?
Give details if so.

e What are the key messages you want PR campaigns to focus on?



What are your unique selling propositions and key brand
messages?

Who are your key spokespeople, and are they media-trained?
Include links to LinkedIn profiles.

How do you define success in PR? What metrics are important to
you?

Who will be the primary day-to-day contact in the business?
Include a link to a LinkedIn profile.

What's your budget for PR activities?

Are there any specific project deadlines or timelines to keep in
mind?

When do you want to begin PR activity?

What else can you include that helps your agency get to know you

better? (Think brochures, media releases, websites etc.)

Fancy some more guidance? Got a PR Q?

Drop us a line: comms@thisisdefinition.com
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